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SECTION 1: COURSE INFORMATION 

SECTION 1: COURSE INFORMATION 

Format: Eight weeks. 

Course ID: DCOM 1433 

Course Title: Fundamentals of Speech 

College: College of Unrestricted Education – Department of Design and 

Communication 

Prerequisites: None. 

Credit Hours: 3 

Instructor: See the online course in MyFIRE for instructor contact information and 

availability. 

Course Description 

This course is a study in both theory and practice in the principles of effective 

speech development and presentation.
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SECTION 1: COURSE INFORMATION 

Course Overview 

God spoke and all of our universe came into being. Communication is one way we 

reflect the image of God, and how we communicate shapes our relationships and our 

surroundings. While some find public speaking daunting, it is a necessary ability for 

college graduates so that they can influence their surroundings and the world as a 

whole. In this course you will learn how to deliver speeches in front of audiences, to 

include an informative, persuasive, and TED Talk speech that involves interaction 

and storytelling. You’ll also increase your critical thinking skills by learning to 

evaluate speeches, and you’ll learn techniques to speak in special situations such as 

to the press, at a job interview, across cultures, and with the opposite sex. Whereas 

at the conclusion of teaching some courses there is little tangible evidence of 

improvement, I love teaching Fundamentals of Speech because I see maturity and 

growth in every student who tries. If you put in the effort, you will greatly increase 

your ability to speak in public and influence your world. 

Course Workload 

Time spent on course assignments will vary by student depending on familiarity with 

course content, reading rate of speed, writing rate of speed, and other individual 

factors. Based on averages for most students, it is estimated that the course 

workload estimate for this course is 40.24 (5.03 hours per week). 

Course Materials 

➢ Anderson, C. (2017). TED talks: The official TED guide to public speaking.

New York, NY: Mariner Books.

➢ Schultz, Q. (2006). An essential guide to public speaking: Serving your

audience with faith, skill, and virtue. Grand Rapids, MI: Baker Academic.

Required and optional textbooks are accessed and ordered through SEU’s bookstore. 
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Disclaimer: The resources utilized in this course provide information, thoughts and 

insights that should encourage critical thinking on the part of the student. Please note 

as well that as an Assembly of God institution, Southeastern University does not 

necessarily endorse specific personal, religious, philosophical, or political positions 

found in these resources. 
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SECTION 1: COURSE INFORMATION 

Course Topics 

The purpose of this course is to introduce, reinforce, and measure learning 

on the following topics: 

➢ Components of the foundations of communication model and basic principles of
communication

➢ Characteristics of good communication

➢ A brief history of communication revolutions

➢ Understanding, communicating to, and engaging the audience

➢ Reducing communications anxiety

➢ Credibility of sources

➢ Organizational structures for speeches

➢ Fundamentals of introductions, transitions, and conclusions

➢ Outlining speeches

➢ Delivering speeches, including: persuasive, impromptu, informative, and an
interactive “TED Talk” style

➢ Evaluating speeches

➢ Principles of storytelling and how to discover powerful personal stories

➢ Basic principles of modern persuasion

➢ Use of delivery nonverbals, visual aids, and teleprompters

➢ Application of communication skills to special circumstances, such as job
interviews, cross-cultural communications, speaking to the press, and
communicating well with the opposite sex

Intended Learning Outcomes 

As a result of reading, study, and assessments in this course, the student 

should be able to: 

1. Appreciate and understand how public speaking has changed over the

course of human history.

2. Understand the importance of engaging modern audiences and not simply

speaking to them.

3. Constructively evaluate their own public speaking skills as well as evaluate

the speeches of other students, including classmates.
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4. Understand the value of non-verbal communication and audience feedback.

5. Know the role of audio-visual aids and props in the communication process.

6. Evaluate the speeches of their peers in order to improve their listening and

analysis skills.

Late Work 

None accepted. If you have a true emergency and tell your professor 

immediately after the event, or if you have an unavoidable circumstance and 

inform your professor significantly before the event, he or she will work with 

you on a case-by-case basis. 

Extra Credit 

None extra credit accepted. 
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SECTION 2: SOUTHEASTERN POLICIES 

Academic Policies 

View this link to see Southeastern’s Policies regarding SEU’s Mission and 

Vision Statements, Title IX Statement, Student Services, Class 

Participation, Official Email, MyFIRE Use, Technical Difficulties, Technical 

Support, Disability Statement, Academic Honesty, Course Evaluation, 

Official Withdrawal, Grading Scale, and Netiquette.



8 

SECTION 3: COURSE SCHEDULE 

The Course Schedule provides a listing of your work in this course. The assessments 

are listed by Module and include the due dates and point values. 

Note: Assignments are due by 11:59 p.m. EST on the due date, unless otherwise 

noted. 

AIM, LEARN, AND APPLY DESCRIPTIONS 

Aim 

When you see the Aim icon, you will be introduced to topics and ideas that will be 

covered throughout this module. The AIM will also provide you with a glimpse into 

your learning objectives and an introduction to this module. 

Learn 

When you see the Learn icon, all of your reading assignments will be listed and 

may include additional resources that your instructor is providing to help you 

complete the activities and assessments for the module. 

Apply 

When you see the Apply Icon, it will be time to demonstrate your learning for the 

module. The items here are those in which you'll be graded and may include 

discussions, activities, assignments, quizzes, exams, and projects. 
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SECTION 3: COURSE SCHEDULE 

MODULE 1: 

X/XX/XX - X/XX/XX 

 Aim: 

➢ Prepare for the course.

➢ Recruit your audience.

➢ Recognize the components of the foundations of communication model.

➢ Determine what characterizes good communications.

 Learn: 

➢ Read: Syllabus

➢ View: Lesson 1: Introduction to Course and Communication Basics

 Apply: 

➢ Discussion Recruit Your Audience

o Due: Tuesday

o Points: None

➢ Discussion for Week 1

o Due: Friday, Tuesday

o Points: 12.5
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SECTION 3: COURSE SCHEDULE 

MODULE 2: 

X/XX/XX - X/XX/XX  

Aim: 

➢ Recognize communication anxiety and identify ways to lower it Learn how to

create a speech outline

➢ Determine source credibility and know how to avoid plagiarism

➢ Practice speaking by delivering your testimony speech (no audience required)

Learn: 

➢ Read: Schultze, pp. 9-44 and 97-100

➢ Read: TED, pp. IX-21

➢ View: Lesson 2: Communication Anxiety and Sources of Information

➢ View: Source Credibility 1

➢ View: Source Credibility 2

➢ View: Source Credibility 3

➢ View: Source Credibility 4

➢ View: Source Credibility 5

 Apply: 

➢ Discussion for Week 2

o Due: Friday, Tuesday

o Points: 12.5

➢ Speech 1: Personal Testimony (no audience and no outline required)

o Due: Tuesday

o Points: 50
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SECTION 3: COURSE SCHEDULE 

MODULE 3: 

X/XX/XX - X/XX/XX  

Aim: 

➢ Identify the primary organizational structures for speeches.

➢ Recognize the fundamentals of topic selection.

➢ Recognize what speakers do to adjust their talks to fit their audiences.

➢ Identify the fundamentals of introductions, conclusions, and transitions.

➢ Practice an impromptu speech and recognize your level of comfort.

➢ Practice grading a speech and understand how you will be graded.

 Learn: 

➢ Read: Schultze, pp. 57-72, 101-102, and 107

➢ Read: TED, pp. 22-43

➢ View: Lesson 3: Audience Analysis and Organization

Apply: 

➢ Discussion for Week 3

o Due: Friday, Tuesday

o Points: 12.5

➢ Impromptu Speaking Exercise

o Due: Tuesday

o Points: 50

➢ Speech Critique

o Due: Tuesday

o Points: 50
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SECTION 3: COURSE SCHEDULE 

MODULE 4: 

X/XX/XX - X/XX/XX  

 Aim: 

➢ Demonstrate what you have learned by taking the midterm test.

➢ Practice outlining an informative speech.

➢ Recognize delivery techniques.

➢ Determine the essential principles of good storytelling.

 Learn: 

➢ Read: Schultze, pp. 45-55, 73-84, and 103-104

➢ Read: TED, pp. 48-85 and 179-208

➢ View: Lesson 4: Delivery

Apply: 

➢ Discussion Speech 2 Outline: Informative Speech

o Due: Friday

o Points: 15

➢ Discussion for Week 4

o Due: Friday, Tuesday

o Points: 12.5

➢ Midterm Exam

o Due: Tuesday

o Points: 100
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SECTION 3: COURSE SCHEDULE 

MODULE 5: 

X/XX/XX - X/XX/XX  

Aim: 

➢ Recognize the persuasion techniques taught by Aristotle.

➢ Identify what modern research says is persuasive.

➢ Practice outlining a persuasive speech.

➢ Determine patterns to organize a persuasive speech.

➢ Deliver an informative speech

Learn: 

➢ Read: TED, pp. 86-110

➢ View: Lesson 5: Persuasion

 Apply: 

➢ Discussion for Week 5

o Due: Friday, Tuesday

o Points: 12.5

➢ Speech 2: Informative Speech

o Due: Tuesday

o Points: 150

➢ Speech 2 Sharing Forum (Optional and Ungraded)

o Due: Optional

o Points: Not graded

➢ Speech 3 Outline: Persuasive Speech

o Due: Tuesday

o Points: 15
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SECTION 3: COURSE SCHEDULE 

MODULE 6: 

X/XX/XX - X/XX/XX  

Aim: 

➢ Recognize what the professionals at TED teach regarding mini speeches.

➢ Identify the parameters for good visual aids.

➢ Recognize how to enhance speeches with rhetorical flourishes

➢ Discover the power of stories and how to create powerful personal narratives

➢ Determine the techniques for audience engagement.

➢ Deliver a persuasive speech

Learn: 

➢ Read: TED, pp. 113-175

➢ View: TED Talks Visuals and Stories

Apply: 

➢ Discussion for Week 6

o Due: Friday, Tuesday

o Points: 12.5

➢ Speech 3: Persuasive Speech

o Due: Tuesday

o Points: 150

➢ Speech 3 Sharing Forum (Optional and Ungraded)

o Due: Optional

o Points: Not graded

➢ Speech 4 Outline: TED Talk

o Due: Tuesday

o Points: 20
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SECTION 3: COURSE SCHEDULE 

MODULE 7: 

X/XX/XX - X/XX/XX  

Aim: 

➢ Determine how to create messages for the media or audience Q and A time

➢ Recognize media tools such as the sandwich, hook, harpoon, bridge, and flag

➢ Determine skills for special situations such as job interviews and cross cultural

speeches.

➢ Demonstrate how to properly use a teleprompter.

➢ Deliver a TED Talk interactive, story-based speech.

Learn: 

➢ Read: TED, pp. 209-252

➢ View: Lesson 7: Special Speaking Situations

Apply: 

➢ Discussion for Week 7

o Due: Friday, Tuesday

o Points: 12.5

➢ Speech 4: TED Talk

o Due: Tuesday

o Points: 150
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SECTION 3: COURSE SCHEDULE 

MODULE 8: 

X/XX/XX - X/XX/XX  

Aim: 

➢ Identify the communications major and required courses.

➢ Recognize what jobs communications majors go into.

➢ Identify some basics principles of communication between the sexes.

➢ Demonstrate on the test how much you have learned in this course.

Learn: 

➢ Read: Schultze, pp. 85-96

➢ View: Lesson 8: Topics in Communication

Apply: 

➢ Discussion for Week 8

o Due: Friday, Tuesday

o Points: 12.5

➢ Final Exam

o Due: Tuesday

o Points: 150



17 

SECTION 4: ASSESSMENTS 

Discussion Forum Participation 

Description 

Each week, you will participate in online discussion forums. Your original post should be 
written in a scholarly style and should be in the range of 150–200 words. You must post 
your initial discussion answers in a single post no later than Friday at 11:55 p.m. ET.  

You have some options, but you must respond to at least ONE of the week's questions. 

If you have short answers you may respond to two of them to get the required length.  

Each week you also must respond or comment on ONE of your classmate's answers 
(you only need to respond to one of their answers, regardless of how many questions 
they decided to answer in their initial post). Your response post is due at 11:55 p.m. on 
Tuesdays each week. Your reply must also be written in a friendly-but-scholarly style 

and should be 75–150 words. 

Total Possible Points 

100 

Grade Weight 

10% 

Speech 1: Personal Testimony 

Description 

Give a testimony about how you became a Christian, explain an important event that 
bolstered your faith, or describe how you decided to attend SEU. While the idea is to 
deliver information that you are very familiar with, you still need to organize it and even 
try to have a point (thesis) behind it. Use your story to teach something, encourage 

your audience, or to increase their faith.  

Your speech MUST stay within 3–4 minutes, so ensure you practice it a lot. You do not 
need an audience nor a communication artifact (movie or music clip, picture, slides, 
etc.) for this talk. This speech will be extemporaneous. That is, you can look at your 



18 

notes to quickly review the next major point, and then talk to your audience. You may 
use note cards or an outline for this activity, but NO teleprompter, monitors, or scripts. 

Speech tips: The tone of your introduction should be lively and demonstrate you are 
happy to present your testimony/story. In the body of your speech, keep your listeners 
interested by adding drama to your stories. Your stories should offer details, 
explanations, and create word pictures for us. Your conclusion will be short, but make 

sure you close with a memorable final thought or exhortation. The best speeches have a 
clear thesis or point that you are trying to get across—it could be as simple as "God is 
great!" or “SEU was a great choice for me.” 

Total Possible Points 

50 

Grade Weight 

5% 
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SECTION 4: ASSESSMENTS 

Speech Critique 

Description 

This is your chance to personalize the course and have some fun. Simply pick a speech 
online (it doesn’t have to be YouTube) that lasts over a half hour and view it. You may 

pick a famous leader like JFK or Martin Luther King, or a favorite pastor, or even 
someone with whom you disagree. As you watch the speech, evaluate it using the 
speech evaluation form (included in MyFIRE). You must fill out the form, making 

notes/comments to the right of many of the bullets and giving a final grade at the 
bottom. You then must post it in the MyFIRE assignment area this week. 

Total Possible Points 

50 

Grade Weight 

5% 

Impromptu Speaking Exercise 

Description 

Get a small group together (3 people minimum) and brainstorm for 5 minutes as many 
ideas for a brief speech as you can. Ideas may be single words like “banana” or  

“battleship”. You must have at least 15 ideas. Write each idea on a small piece of paper, 
then group members draw 2 speech ideas each. They then choose one of the two topics, 

take 1 minute to gather their thoughts, then deliver a 3–4 minute speech on the topic. 
The listening group members should then briefly critique the speech before repeating 
the process with the next member.  

Write a one paragraph explanation of the event to include your topic, how you did, what 
you could improve, and whether or not you like doing these types of speeches. You will 
then post the paragraph in MyFIRE. You should learn:  

1. How to do impromptu speeches

2. Understand your own ability and liking for these speeches
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Total Possible Points 

50 

 

Grade Weight 

5% 

 
 

Impromptu Speaking Exercise 

Description 

Speech 2 Outline: Informative Speech Description  

See the SPEECH 2 description for choosing a topic, then review lecture 3 regarding a 
speech outline as needed. Use the given template in MyFIRE to draft your own outline. 
Be sure to use more than just single words for your bullets, and put it in exactly the 

same format as the template. You will BOTH post this in MyFIRE as an assignment as 
well as paste it in as your initial Discussion Forum this week. You will then reply to 
others’ posts by giving them suggestions for improvement, ideas for more sources, or 

other positive comments to help them as they finalize their first speech. Your professor 
will also look over your speech to give you comments and potentially help direct you to 
a better topic if you picked one that is too general or somehow infeasible. 

Speech 3 Outline: Persuasion Speech Description  

See the SPEECH 3 description for choosing a topic, then review lecture 3 regarding a 
speech outline as needed. Use the given template in MyFIRE to draft your own outline. 
Be sure to use more than just single words for your bullets, and put it in exactly the 
same format as the template. You will post this as an assignment. Your professor will 

look over your speech outline to give you comments and potentially help direct you to a 
better topic if you picked one that is too general or somehow infeasible.  

Speech 4 Outline: TED Talk  

See the below SPEECH 4 description for choosing a topic, then review lecture 3 
regarding a speech outline as needed. Use the given template in MyFIRE to draft your 

own outline. Be sure to use more than just single words for your bullets, and put it in 
exactly the same format as the template. You will post this as an assignment. Your 
professor will look over your speech outline to give you comments and potentially help 

direct you to a better topic if you picked one that is too general or somehow infeasible. 

Total Possible Points 

50 

 

Grade Weight 

5% (all speech outlines count towards the same grade weight). 
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SECTION 4: ASSESSMENTS 

 

 
Speech 2: Informative Speech 

 

Description 

Apply the principles from this course to construct and deliver an informative speech in 
front of a live audience. You need to organize, explain, and illustrate your information. 
While you did an outline for last lesson, you may still change things for this 

presentation. First, select a UNIQUE topic that is appropriate for this audience, speech 
duration (5-7 minutes), and for making an informative speech. If you have any doubts 
about your topic, run the idea by your professor before you start working on it. You 

MUST:  

1. Research your topic and verbally cite a minimum of 2 sources during the oral 
presentation (sources must be credible—review L2 if you need a refresher. Try not 
to use Internet sources but instead use the library to get academic journal 

information on your topic or interview an expert).  

2. Use a communication artifact or other type of media (movie  

3. clip/music/poster/book/ppt slides/egg, etc.). Ensure the artifact helps you 
communicate and that it is well integrated. Note: do NOT use a movie/sound clip 
longer than 30 seconds.  

4. Have an audience of at least 3 people 11 or older. Deliver the speech in their 
direction (not to the camera or your notes or your slides).  

5. Ensure your total presentation time is between 5 and 7 minutes.  

Your professor will be looking for clear organization of the whole presentation to include 
an introduction with preview of what you will be covering, clear identification and 
organization of main ideas (2-4 of them), illustration of those principles from the artifact 
or even from experiences beyond the artifact, and a concluding summary and 

memorable idea at the end. Make sure it is extemporaneous (practiced, not read nor 
totally memorized) and that you DO NOT read nor have a script (you may have an 
outline or note cards). Good hand gestures, facial expressions, energy, and other 

delivery factors will also be graded. Your delivery needs to be polished and show 
practice (especially the introduction and conclusion). Attempt to limit verbal pauses (uh, 
ums) and distracting habits such as swaying, clutching the podium, saying “like” or “you 

know” inappropriately, etc. 

 

Total Possible Points 

150 

 

Grade Weight 

15% 
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SECTION 4: ASSESSMENTS 
 
 

Speech 3: Persuasive Speech 

 

Description 

Apply the principles from this course to construct and deliver a persuasive speech in 
front of a live audience. You need to organize, explain, and illustrate your points to 

make a compelling case using ethos, pathos, and logos. While you did an outline for last 
lesson, you may still change things for this presentation.  

Select a UNIQUE topic that is appropriate for this audience, speech duration (5-7 
minutes), and for making a persuasive speech. You MAY choose a controversial subject, 

but you may NOT pick a boring or funny/joke topic, and you may not argue for a 
purpose that is against a clear SEU handbook or biblical position (such as pro-abortion 
or pro-homosexual conduct). This may seem restrictive, but it is no different than what 

will be expected at a work site (you do not attack your own company’s values in public if 
you want to keep getting paychecks). If you have any doubts about your topic, run the 
idea by your professor before you start working on it. Good topics in the past have 

advocated for environmental or charity causes, advocated for good laws or foreign 
policy, argued for a particular theological stance, tried to motivate people to exercise, 
eat well, invest in stocks, or give up a bad habit. Whatever your topic you MUST:  

1) Research your topic and verbally cite a minimum of 3 sources during the oral 
presentation (sources must be credible—review L2 if you need a refresher. Try not to 

use Internet sources but instead use the library to get academic journal information on 
your topic or interview an expert).  

2) Use good logic and avoid fallacies. Use ethos, pathos, and logos. 3) Use a 
communication artifact or other type of media (movie clip/music/poster/book/ppt 

slides/egg, etc.). Ensure the artifact helps you communicate and that it is well 
integrated. Note: do NOT use a movie or sound clip longer than 30 seconds.  

4) Have an audience of at least three people aged 11 or older. Deliver the speech in 
their direction (not to the camera or your notes or your slides).  

5) Ensure your total presentation time is between 5 and 7 minutes.  

Your professor will be looking for good persuasive organization structure, a clear thesis 
statement, powerful supporting points, and a concluding motivational line. You also 
must at least mention the other side’s perspective at least once to gain credibility. Make 
sure your speech is extemporaneous (practiced, not read nor totally memorized) and 

that you DO NOT read nor have a script (you may have an outline or note cards). Good 
hand gestures, facial expressions, energy, and other delivery factors will also be graded. 
Your delivery needs to be polished and show practice (especially the introduction and 

conclusion). Attempt to limit verbal pauses (uh, ums) and distracting habits such as 
swaying, clutching the podium, saying “like” or “you know” inappropriately, etc. Make 
sure that you actually persuade people, not just suggest a change. 
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Total Possible Points 

150 

 

Grade Weight 

15% 
 

 

 
Speech 4: TED Talk 

 

Description 

[Apply the principles from this course to construct and deliver an informative, 
persuasive, or entertaining TED Talk speech in front of a live audience. You need to 
organize, explain, and illustrate your points, tell at least one STORY, as well as include 

an INTERACTIVE ELEMENT somewhere in the talk. While you did an outline for last 
lesson, you may still change things for this presentation.  

Select a UNIQUE topic that is appropriate for this audience, speech duration (7-10 
minutes), and uses at least one audience participation/interactive element (lasting 1-3 
minutes, so simply raising hands is insufficient). You must connect to your audience, tell 

at least one story, and try to create a moment of revelation. If you have any doubts 
about your topic, run the idea by your professor before you start working on it. Good 

topics in the past have included mini-sermons with illustrations, life lessons, advocated 
for moral practices such as being a customer for companies that support moral causes 
and avoiding those that have anti-biblical values, or taken a position on a controversial 

subject and explained why the speaker sees it the way they do. You may consider trying 
to communicate a single idea well. Whatever your topic you MUST:  

1. Research your topic and verbally cite a minimum of 2 sources during the oral 
presentation (sources must be credible—review L2 if you need a refresher. Try not 
to use Internet sources but instead use the library to get academic journal 

information on your topic or interview an expert).  

2. Structure your speech according to its purpose.  

3. Have an audience of at least 3 people 11 or older. Deliver the speech in their 
direction (not to the camera or your notes or your slides).  

4. Have audience interaction for 1-3 minutes.  

5. Ensure your total presentation time is between 7 and 10 minutes.  

6. Tell at least one story (could be yours or another person’s).  

7. Have a speech promise, build-up, and a moment of revelation.  

You MAY use a communication artifact or other type of media (movie 
clip/music/poster/book/ppt slides/egg, etc.), but it is optional. If you do, ensure the 
artifact helps you communicate and that it is well integrated, and do NOT use a 

movie/sound clip longer than 30 seconds.  
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Make sure your speech is extemporaneous (practiced, not read nor totally memorized) 
and that you DO NOT read nor have a script (you may have an outline or note cards). 

Good hand gestures, facial expressions, energy, and other delivery factors will also be 
graded. Your delivery needs to be polished and show practice (especially the 
introduction and conclusion). Attempt to limit verbal pauses (uh, ums) and distracting 

habits such as swaying, clutching the podium, saying “like” or “you know” 
inappropriately, etc. 

 

Total Possible Points 

150 

 

Grade Weight 

15% 

 
 
 

Midterm Exam 

 

Description 

Study all materials up to this point in the course, including materials from week 4. The 
test mainly focuses on information from the lecture slides but may include questions 

from the readings. It will be open notes from this course (but you may NOT use the 
Internet, other people, or other sources). You will have only 1 hour to complete the 
test, so you need to study for it. 

 

Total Possible Points 

100 

 

Grade Weight 

10% 
 

 

 
Final Exam 

 

Description 

Study all material after the midterm, including materials from week 8. You must take 
the full test in one sitting, so be sure to find a good time to do it. The test mainly 

focuses on information from the lecture slides but may include question from the 
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readings. It will be open notes from this course (but you may NOT use the Internet, 
other people, or other sources). You will have only 1 hour to complete the test, so you 

need to study for it. 

 

Total Possible Points 

150 

 

Grade Weight 

15% 
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Appendix A 

 
Selected Bibliography and Web Resources  

 
Websites:  

  
All of the speeches mentioned in the TED talks book can be found here: 
https://www.ted.com/playlists/324/the_official_ted_talk_guide_pl. Additional helpful 

online resources for speeches can be found at: http://greatpublicspeaking.blogspot.com 

   

➢ http://sixminutes.dlugan.com    

➢ http://www.school-for-champions.com/speaking.htm 

➢ http://www.americanrhetoric.com/speechbank.htm   

➢ www.idebate.org    

➢ http://speaking.alltop.com    

➢ www.museum.tv/debateweb/html/index.htm 

➢ https://www.wisc-online.com/learn/humanities/linguistics/sph3102/creating-

and-using-presentation-note-cards   

➢ https://librivox.org/the-art-of-public-speaking-by-dale-carnegie-and-joseph-b- 

esenwein/   

➢ http://publicspeakingpower.com/    

➢ http://roadtoted.com/category/road-to-ted-podcast/ 

➢ http://www.nosweatpublicspeaking.com/ 

➢ http://www.loyalbooks.com/book/Art-of-Public-Speaking 

➢ http://www.ted.com/ and http://ideas.ted.com/   

➢ www.teachingdebate.com   

 

Texts:   

➢ Buvala, K. S. (2012). How to be a storyteller. Tolleson, AZ: Creation Company 

Consultants.  

➢ Dweck, C. (2006). Mindset. New York: Ballantine Books.  

➢ Gallo, C. (2014). Talk like Ted. New York: St. Martin’s Press.  

➢ Gottschall, J. (2012). The Storytelling animal: How stories make us human. New 

York: Houghton Mifflin Harcourt.  
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➢ Heinrichs, J. (2007). Thank you for arguing. New York: Three Rivers Press.  

➢ Jeary, T. (2004). Life is a series of presentations. New York, NY: Simon & 
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